


AutoFinder A to Z Rates

Individual A-to-Z Photo Ads

501+ or 100% 101 -500 15-100
Wks of total inventory per week per week
Open $30 $35 $40
4 17 19 21
13 15 17 19
26 13 15 17
52 11 13 15
Full Page Display Ads
Glossy Stock Newsprint
Glossy Stock Glossy Stock Inside Covers & Category All Other
Front Cover Back Cover Center Pages  Sponsorships Newsprint Ads
Open $695 $1,595 $1,495 $1,395 $695
4 395 995 745 595 395
13 375 895 625 545 375
26 325 745 525 495 325
52 295 695 445 445 295
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For more information, contact your advertising representative
or call 305-376-2614 in Miami-Dade
or 954-764-7026, ext. 2614 in Broward.
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Terms and Conditions

» Frequency buys are consecutive weeks.

+ Each A to Z photo ad receives a five-line ad in Friday's The Miami Herald and
El Nuevo Herald on Friday.

* The front cover is only available to existing AutoFinder A to Z contract advertisers.
Front cover advertiser must run A to Z photo ads or any full page display ad in the
same issue as their front cover.

+ The front cover, back cover, center pages, inside covers and category sponsorships are
limited to one dealership per ad.

» Category sponsorship ads can only feature cars of the same make that is being
sponsored.

+ The front cover, back cover, center pages and inside covers are limited to feature cars.
All other full page newsprint ads run after the A to Z photo ads and are not limited
to feature cars.

« For all display ads featuring cars, a minimum of eight, with a maximum of twelve cars
are allowed, with the exception of the front cover. The front cover only features one
new car.

+ Eight, ten and twelve car template ads are available. Category sponsorship ads must
follow templates.

+ All cars showcased are limited to only used cars with the exception of the category
sponsorship ads. Category sponsorships with eight cars can feature one new car.
Category sponsorships with ten or twelve cars can feature two new cars.

- Camera ready artwork is accepted for all display ads.

+ To earn frequency and volume discounts, dealer groups can participate collectively.
However, for the A to Z photo ads, a minimum of fifteen cars per dealer is required.

« Advertisers must sign a frequency contract to be entitled to its rating structure.
* Revenue spending will apply towards Miami Herald Local Automotive contracts.
» Contracts are non-rebatable.

All rates current at time of publication: November 2005.
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For more information, contact your advertising representative
or call 305-376-2614 in Miami-Dade
or 954-764-7026, ext. 2614 in Broward.
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